Adoption-stage progression in forage planting: summary of results
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Adaption stages
Stage 1: Knowledge stage
Stage 2:Persuasion stage

Stage 3: Decision stage

Stage 4: Implementation stage

Stage 5: Confirmation stage

[
®  Spatial lag of stage Iy and ATT had the notable direct
.

®  ATT mainly shaped Stage 12 transition; PBC, SN,
34; distance to th

1 on adoption stages,
Information from relatives and DAs operated through SN, whereas mobile phone and radio access had
relatives and DAs influe

while distance to the agricultural office had indirect effects.
direct effects, independent of SN.
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